Filed Pursuant to Rule 433

Registration Statement No. 333-239800

Issuer Free Writing Prospectus dated January 25, 2021
Relating to Preliminary Prospectus dated October 20, 2020

— o
Baosheng Media Group Holdings Limited

5,000,000 Ordinary Shares
This free writing prospectus relates to the initial public offering of ordinary shares of Baosheng Media Group Holdings Limited (the "Company") and should be read
together with the preliminary prospectus dated October 20, 2020 (the "Preliminary Prospectus") that was included in Amendment No. 3 to the Registration Statement
on Form F-1 (File No. 333-239800), which can be accessed through the following web link:
https://www.sec.gov/Archives/edgar/data/1811216/000110465920116437/tm2033351d1 fla.htm
The Company has filed a registration statement (including a prospectus) with the SEC for the offering to which this communication relates. Before you invest, you
should read the prospectus in that registration statement and other documents the Company has filed with the SEC for more complete information about the Company

and this offering. You may get these documents for free by visiting EDGAR on the SEC website at www.sec.gov. Alternatively, any underwriter or any dealer
participating in the offering will arrange to send you the prospectus if you request it by contacting Univest Securities, LLC at 212-343-8888.



http://www.sec.gov/Archives/edgar/data/1811216/000110465920116437/tm2033351d1_f1a.htm

SEC File Number 333-239800




iting Prospectus Statement

This free writing prospectus relates to the proposed public offering of ordinary shares (“Ordinary Shares") of Baosheng Media Group
Holdings Limited ("we", "us”, or "our”) and should be read together with the Registration Staterent we filed with the Securities and Exchange

Commission (the “SEC") forthe offering to which this presentation relates and may be accessed through the following web link:

The Registration Staterment has not yet become effective. Before you invest, you should read the prospectus in the Registration Statement
(including the risk factors described therein) and other documents we have with the SEC in their entirety for more complete information about

us and the offering. You may get these documents for free by visiting EDGAR on the SEC website at http://iwww.sec.gov.

Alternatively, we or our underwriter will arrange to send you the prospectus if you contact Univest Securities, LLC via email:

|BAssistDesk@univest.us , or contact Baosheng Media Group Holdings Limited via email: baos-ir@bsacme.com .
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ing Summary

ssuer
fering Type
posed Listing/Symbol
nary Shares Offered
fering Price
s Proceeds
ver-allotment

yffering Shares Qutstanding

;e of Proceeds

nderwriter

Baosheng Media Group Holdings Limited

Initial Public Offering

Nasdaq Capital Market — "BAOS" (approved subjectto completion of the offering)
5,000,000 Ordinary Shares

$5.00 - $6.00

lotment oplion and excluding 3

20,400,000 Ordinary Shares

« Approximately 59.3% for expanding our business scale and securing authorized
agency status of additional media
Approximatealy 18.5% for building our own network of Key Opinion Leaders ("KOLs")
Approximately 12.2% for expanding our manpower and talent pool
Approximately 10.0% for general working capital

Univest Securities, LLC




Player in Fast-Growing Market
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siness Value Chain

ISers: Asanonline marketing service provider, we connect advertisers and online media, helping
advertisers to manage their online marketing activities in the following ways:
+ advising on advertising strategies, budgetand choice of advertising channels
+ procuring ad inventory
+ offering ad optimization services

+ administrating and fine-tuning the ad placement process

(Dl' their authorized agenCiES): As an authorized agency of media, we create

value to media businessesin the following ways:
identifying advertisers to buy their ad inventory
facilitating payment arrangements with advertisers
assisting advertisers in handling ad deploymentlogistics with media

engaging in other marketing and promotion activities aimed at educating and inducing advertisers to use online advertising




Value Chain and Interrelationships
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nd Scalable Business Model with Strong
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Service Offering Through Multi-Channel
ceting Solutions and Optimization Services

ype rscription ia’s Principal Pricing Model Principal Revenue Model
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vice and Operational FIQ%__
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Offering Samples

ial Media Ads
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lustry Overview
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lustry Overview
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Istry Overview

size of Online Display 1 ize of Search Engine ‘ket Size of Influencer
ing Marketin China, sing in China, rrtising Marketin China,
)14-2023E1 : )14-2023E1 114-2023E!

Sullivan Rey




arket Drivers

] Internet Users, Especially Mobile Internet Users

Demands For Online Marketing

g Online Marketing Expenditure By Brand Owners

imber of Search Engine Users Drives The Increasing
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tioned Growth Market Strategies

our business scale and securing authorized agency

us of additional media
To capture the potential growth of the online advertising service market, we infend to continuously expand
our advertiser base, increase the amount of advertising spend from our advertisers. Securing access fo
popular media with authonzed agency stafus will in tum help us attract more advertisers fo use our
services. This would create a vituous cycle to fuel the growth of our advertiser and media bases.

- own network of KOLs to further develop our social
rketing services
Top KOLs(Key Opinion Leaders) across varous social media platforms have now become a new
advertising channel for advertising campaigns. We have years of experience in execuling social media
marketing campaigns and established relafionships with many KOLs and their agencies. We endeavor fo
monetize networks of KOLs and developthem into ourown revenue generating mediaresources.

our manpower and talent pool to support our pursuit of

siness growth
We will expand our operation teams to serve a growing advertiser base and maintain relationships with an
increasing number of media, including expansion of senior managers, teams of all the functional
departments, and a global business teamin the coming year.




d and Visionary Management Team
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Trends for Online Advertising Industry

xpansion of Publishing Channels and Media Resources

=mand from Advertisers from Various Industry Sectors

‘Development of the Influencer Economy

Advertising Becoming Increasingly Favorable

> Landscape of Online Advertising Service Market in China
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npetitive Strengths

f offering multi-channel online marketing solutions

We offer marketing channels ranging from deploying search ads on search engines, short
video ads on video sharing platforms, fo banners ads on popularwebsites.

ertiser base spanning a wide range of industries
The numberof advertisers we served grew from 364 in 2018to 438in 2019, indusiries

varyingfrom e-commerce and online service platforms, online travel agencies, to financial
services, online gaming, car services and other advertising agencies,

of offering optimization services of various ad formats

We have strong optimalization teams serving clients to improve the returmn of investment of their
marketing expenditures by creating, implementing and refining marketing campaigns

ed relationships with media as their authorized agency
We have been an authornized agency of Sogou since 2016, and securedthe authorized agency
status with additional media, such as Sogou and sm.cn, video sharing platforms suchas BoBo
Video and Kuaishou Video, as well as other mobile apps, browsers, and e-commerce platforms.

ienced and visionary management team
The experience and resource of management team of companyin
online advertising industry make big impact, which gives us
distinctive competitive advantage in the industry.




ncial Highlights
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ncial Highlights

Revenue, Goss Profit and Net Income
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Revenue, Goss Profit and Net Income
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Issuer
Baosheng Media Group Holdings Limited

Email: baos-ir@bsacme.com
Address: Room 901, Block B

Jingiu International Building, No. 6
Zhichun Road, Haidian District, Beijing,
China 100088
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| Securities

Bookrunner
Univest Securities, LLC

Edric Guo

CcoQ

Email: yguo@univest.us

Tel: +1-848-775-0000

Address: 375 Park Avenue, 15th Floor
Mew York, NY 10152 USA

Investor Relations
Ascentinvestor Relations LLC

Tina Xiao

President

Email: tina.xiao@ascent-ir.com

Tel: +1-917-609-0333

Address: 733 Third Avenue, 16th Floor
New York, NY 10017 USA




